
Cogent Business and
Management 2023 (Sensory

Marketing)
by Andri Silalahi

Submission date: 06-Apr-2023 01:22PM (UTC+0800)
Submission ID: 1989783998
File name: 3._Revised_Manuscript.docx (160.3K)
Word count: 11002
Character count: 64090



2



2

2







3













1



1

1

1

1

1

1

1

3



1

1

1

1

1

1

3

3

4

4



4

4



1

1 1

1

4



1

1

1

3

3

3



1

1

1



3



3

3



1





1













7%
SIMILARITY INDEX

8%
INTERNET SOURCES

5%
PUBLICATIONS

0%
STUDENT PAPERS

1 3%

2 3%

3 1%

4 1%

Exclude quotes On Exclude matches < 1%

Cogent Business and Management 2023 (Sensory Marketing)
ORIGINALITY REPORT

PRIMARY SOURCES

ijournalse.org
Internet Source

doaj.org
Internet Source

downloads.hindawi.com
Internet Source

Andri Dayarana K. Silalahi, Lin Sheng Ling,
Wen-Kuo Chen, Ixora Javanisa Eunike, Pantas
H. Silaban, Widya Elisabeth Hutagalung.
"Exploring Consumer Intention to Visit a
Destination and eWOM through Uses and
Gratification Perspective: Evidence from
YouTube Travel Vlogs", 2022 International
Seminar on Application for Technology of
Information and Communication (iSemantic),
2022
Publication



Exclude bibliography On


