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Objective.  This study aims to identify and analyze consumer considerations factors in online

purchasing decisions with trust as a moderating variable.

Research Methods.This research is an associative research. The population in this study were

students of the Study Program of Master of Management, Postgraduate, Universitas HKBP

Nommensen Medan who had made online purchases. The number of samples was 80 respondents

who were taken using purposive sampling technique. Primary data collection used questionnaires

and secondary data collection used literature study. Testing the hypothesis in this study used linear

regression analysis and interaction test with a significance value of = 5% (0.05).

Results.The results showed that the variables of consumer consideration factors and consumer

confidence had a positive and significant effect on online purchasing decisions for students of

Postgraduate Management Master Program. Consumer trust was able to strengthen the influence

of consumer considerations factors on consumer purchasing decisions online.

Conclusion.All aspects contained in these variables consisting of price, product, ease of transaction

and transaction security have a significant positive influence on consumer purchasing decisions to

shop online. The better and clearer the practice of prices, products, convenience and security of

transactions provided by companies or individual online sellers, the easier it is for consumers to

make purchasing decisions.

 

References

Ahmadi. Chandra, Hermawan. Dadang. 2013. E-Business & E-Commerce. Yogyakarta: Andi
Boone. Louis E, Kurtz. David L. 2008. Introduction to Contemporary Business, Book 1. Jakarta:
Salemba Empat.
Basu. Private, Hani. Handoko. 2011. Marketing Management-Behavioral Analysis Consumer.
Yogyakarta: Bpfe
Dharma. Irawan. 2005. Modern Marketing Management, Second Edition. Yogyakarta : Liberty
Hartono. Jogiyanto. 2007. Information Technology System Success Model. Yogyakarta: Andi
Kennedy. John E, Soemanagara. R Generous. 2006. Marketing Communication Tactics And Strategy.
Jakarta: Pt Buana Ilmu Popular (Group grammar).



1/26/23, 11:50 AM Analysis of Consumer Consideration Factors on Moderated Purchase Decisions in Online Shopping By Consumer Trust (St…

https://jurnal.stiesultanagung.ac.id/index.php/strategic/article/view/18 3/7

Kie, Juri. 2018. Analysis of Factor Affecting the Decision Consumer in Online Purchase with Trust as
Moderating Variable. Thesis Pascasarjana, Universitas HKBP Nommensen, Medan.
Kotler, Philip. 2005. Marketing Management, Volumes 1 and 2. Jakarta: Pt. Index Gramedia Group.
Kotler, Philip. Armstrong, Garry. 2012. Principles of Marketing, Issue 13 Volume 1. Jakarta: Erlangga
Kotler, Philip. Armstrong, Garry. 2008. Principles of Marketing, Volume 1. Jakarta: Erlangga
Kotler. Philip, Keller. Kevin Lane, 2012. Marketing Management, Pearson Prentice Hall Inc., New
Jersey.
Kotler. Philip, Keller. Kevin Lane. 2009. Marketing Management Volume 1, Edition Third Belas, Bob
Sabran Translation, Mm. Jakarta: Erlangga
Kotler. Philip, Keller. Kevin Lane. 2009. Marketing Management Volume 2, Edition Third Belas, Bob
Sabran Translation, Mm. Jakarta: Erlangga Publisher
Kotler, Philip. Keller, Kevin Lane. 2007. Marketing Management, Issue 12, Volume 1. Jakarta: Pt.Index
Kuncoro, Mudrajad, 2014. Research Methods for Business and Economics: How to Research and
Write a Thesis?, Erlangga Publisher, Jakarta.
Mcnight. D Harrison, et All. 2002. Developing And Validating Trust Measures For E-Commerce: An
Integrative Typology. Michigan State University
Mowen, John C. and Michael Minor, 2002. Consumer Behavior, Erlangga Publisher, Jakarta.
Ollie. 2008. Creating an Online Store With Multiply. Jakarta: Our Media.
Schiffman, Leon G and Leslie L. Kanuk, 2008. Consumer Behavior, Index Publishers, Jakarta.
Serfiani. C, Purnomo. S, Etc. 2013. Introduction to Online Business and Electronic Transactions.
Jakarta: Pt. Main Library Gramedia
Sugiyono. 2012. Understanding Qualitative Research. Bandung: Alphabet
Tjiptono, Fandy. 2007. Marketing Strategy, Second Edition.Yogyakarta: Andi
Wibowo, Arief. 2006. A Study of Information System User Behavior Using a Technology Acceptance
Model (Tam) Approach. Budi Luhur University, Jakarta
Hakim, Reza Haikal. 2017. Analysis of Factors Affecting Consumer Confidence and Its Implications
for Purchase Decisions (Case Study on Go-Ride in Bandung City). Diponegoro University
Kenan, C. 2009. Analysis of the Effect of Utilitarian Orientation, Dan Hedonic Orientation Benefits
Perceived by Consumers Against Shopping Attitudes On line. Thesis, Faculty of Management
Economics, Widya University Mandala Surabaya.
Lutfiya. Jihan. 2014. The Effect of Online Marketing on Decisions Purchases for Students/I Hope
Education Foundation High School 3 Medan. University of North Sumatra Medan
Prabowo, Luthfi N, Suwarsf. Sri. 2007. Effect of Shopping Orientations and Gender Differences on
Online Information Search and Online Purchase. Gunadarma University
Shah, Nurul Hasanah. 2017. The Effect of Decision Making in Online Shop Shopping in Medan City.
North Sumatra State Islamic University.
Sudarso, A., Kurniullah, A. Z., Halim, F., Purba, P. B., Dewi, I. K., Simarmata, H. M., Purba, B.,
Sipayung, R., Sudirman, A., & Manullang, S. O. (2019). Manajemen Merek. In Journal of Chemical
Information and Modeling (Vol. 53, Issue 9). Yayasan Kita Menulis.
Sudirman, A., Efendi, E., & Harini, S. (2020). Kontribusi harga dan kepercayaan konsumen untuk
membentuk kepuasan pengguna transportasi berbasis aplikasi. Journal of Business and Banking,
9(2), 323–335. https://doi.org/10.14414/jbb.v9i2.2078
Kim. Young Hoon, Kim. Dan J. 2005. A Study Of Online Transaction Self-Efficacy, Consumer Trust,
And Uncertainty Reduction In Electronic Commerce Transactions. Michigan State University
Lee, Chai Har, Eze, Uchenna Cyril, Ndubis. Nelson Oly. 2011. Analyzing Key Determinants Of Online
Repurchase Intentions: Asia Pacific Journal Of Marketing And Logistics Emerald Article
Wang.Na, Liu.Dongchang, Cheng. June. 2008. Study On The Influencing Factors Of Online Shopping.
Department Of Business, Jilin University .Changchun University Of Science And Technology



1/26/23, 11:50 AM Analysis of Consumer Consideration Factors on Moderated Purchase Decisions in Online Shopping By Consumer Trust (St…

https://jurnal.stiesultanagung.ac.id/index.php/strategic/article/view/18 4/7

..:: MAIN MENU ::..

Editorial Team

Reviewers

Review Process

Focus and Scope

Online Submissions

 PDF

Published
2021-08-29

How to Cite
NABABAN, Tongam Sihol et al. Analysis of Consumer Consideration Factors on Moderated Purchase Decisions in Online
Shopping By Consumer Trust (Study on Students of Master of Management Study Program, Postgraduate at HKBP
Nommensen University, Medan). Strategic: Journal of Management Sciences, [S.l.], v. 1, n. 2, p. 80-93, aug. 2021. ISSN
2798-0049. Available at: <https://jurnal.stiesultanagung.ac.id/index.php/strategic/article/view/18>. Date accessed: 26
jan. 2023. doi: https://doi.org/10.37403/strategic.v1i2.18.

Citation Formats
ABNT
APA
BibTeX
CBE
EndNote - EndNote format (Macintosh & Windows)
MLA
ProCite - RIS format (Macintosh & Windows)
RefWorks
Reference Manager - RIS format (Windows only)
Turabian

Issue
Vol 1 No 2 (2021): Strategic: Journal of Management Sciences

Section
Articles

This work is licensed under a Creative Commons Attribution-ShareAlike 4.0 International License.



http://jurnal.stiesultanagung.ac.id/index.php/strategic/EditorialTeam
http://jurnal.stiesultanagung.ac.id/index.php/strategic/Peer-Reviewers
http://jurnal.stiesultanagung.ac.id/index.php/strategic/PeerReviewProcess
http://jurnal.stiesultanagung.ac.id/index.php/strategic/FocusScope
http://jurnal.stiesultanagung.ac.id/index.php/strategic/about/submissions
https://jurnal.stiesultanagung.ac.id/index.php/strategic/article/view/18/14
https://jurnal.stiesultanagung.ac.id/index.php/strategic/article/view/18
https://doi.org/10.37403/strategic.v1i2.18
https://jurnal.stiesultanagung.ac.id/index.php/strategic/article/cite/18/AbntCitationPlugin
https://jurnal.stiesultanagung.ac.id/index.php/strategic/article/cite/18/ApaCitationPlugin
https://jurnal.stiesultanagung.ac.id/index.php/strategic/article/cite/18/BibtexCitationPlugin
https://jurnal.stiesultanagung.ac.id/index.php/strategic/article/cite/18/CbeCitationPlugin
https://jurnal.stiesultanagung.ac.id/index.php/strategic/article/cite/18/EndNoteCitationPlugin
https://jurnal.stiesultanagung.ac.id/index.php/strategic/article/cite/18/MlaCitationPlugin
https://jurnal.stiesultanagung.ac.id/index.php/strategic/article/cite/18/ProCiteCitationPlugin
https://jurnal.stiesultanagung.ac.id/index.php/strategic/article/cite/18/RefWorksCitationPlugin
https://jurnal.stiesultanagung.ac.id/index.php/strategic/article/cite/18/RefManCitationPlugin
https://jurnal.stiesultanagung.ac.id/index.php/strategic/article/cite/18/TurabianCitationPlugin
https://jurnal.stiesultanagung.ac.id/index.php/strategic/issue/view/2
http://creativecommons.org/licenses/by-sa/4.0/
http://creativecommons.org/licenses/by-sa/4.0/


1/26/23, 11:50 AM Analysis of Consumer Consideration Factors on Moderated Purchase Decisions in Online Shopping By Consumer Trust (St…

https://jurnal.stiesultanagung.ac.id/index.php/strategic/article/view/18 5/7

Author Guidelines

Publication Fee

Publication Ethics

Call For Papers

Open Access Statement

Plagiarism Policy

Privacy Statement

Copyright Notice

Publication Frequency

Visitor Statistics

Contact Us

Indexing

Directly Download Template

..:: INFORMATION ::..

Latest Infomation

For Author

For Reader

..:: TOOLS ::..

 

 

 

 

http://jurnal.stiesultanagung.ac.id/index.php/strategic/AuthorGuidelines
http://jurnal.stiesultanagung.ac.id/index.php/strategic/PublicationFee
http://jurnal.stiesultanagung.ac.id/index.php/strategic/PublicationEthics
http://jurnal.stiesultanagung.ac.id/index.php/strategic/index
http://jurnal.stiesultanagung.ac.id/index.php/strategic/OpenAccessPolicy
http://jurnal.stiesultanagung.ac.id/index.php/strategic/PlagiarismPolicy
http://jurnal.stiesultanagung.ac.id/index.php/strategic/PrivacyStatement
http://jurnal.stiesultanagung.ac.id/index.php/strategic/CopyrightNotice
http://jurnal.stiesultanagung.ac.id/index.php/strategic/PublicationFrequency
http://jurnal.stiesultanagung.ac.id/index.php/strategic/VisitorStatistics
http://jurnal.stiesultanagung.ac.id/index.php/strategic/ContactUs
https://jurnal.stiesultanagung.ac.id/index.php/strategic/Indexing
https://drive.google.com/file/d/1_-LvuP02dPJPQfvVbV2zt4-9_gLwKKBT/view?usp=sharing
http://jurnal.stiesultanagung.ac.id/index.php/strategic/about
http://jurnal.stiesultanagung.ac.id/index.php/strategic/InformationForAuthors
http://jurnal.stiesultanagung.ac.id/index.php/strategic/InformationForReaders
https://www.mendeley.com/download-mendeley-desktop/
http://www.endnote.com/
https://www.grammarly.com/
http://www.plagiarisma.com/


1/26/23, 11:50 AM Analysis of Consumer Consideration Factors on Moderated Purchase Decisions in Online Shopping By Consumer Trust (St…

https://jurnal.stiesultanagung.ac.id/index.php/strategic/article/view/18 6/7

Language

Bahasa Indonesia

English

Information

For Readers

For Authors

For Librarians

Strategic: Journal of Management Sciences

Published by Program Studi Magister Ilmu Manajemen Sekolah Tinggi Ilmu Ekonomi Sultan
Agung

 

This work is licensed under a Creative Commons Attribution-ShareAlike 4.0 International License.

https://info.flagcounter.com/uXk7
https://jurnal.stiesultanagung.ac.id/index.php/strategic/user/setLocale/id_ID?source=%2Findex.php%2Fstrategic%2Farticle%2Fview%2F18
https://jurnal.stiesultanagung.ac.id/index.php/strategic/user/setLocale/en_US?source=%2Findex.php%2Fstrategic%2Farticle%2Fview%2F18
https://jurnal.stiesultanagung.ac.id/index.php/strategic/information/readers
https://jurnal.stiesultanagung.ac.id/index.php/strategic/information/authors
https://jurnal.stiesultanagung.ac.id/index.php/strategic/information/librarians
http://creativecommons.org/licenses/by-sa/4.0/
http://creativecommons.org/licenses/by-sa/4.0/
https://jurnal.stiesultanagung.ac.id/index.php/strategic/about/aboutThisPublishingSystem


1/26/23, 11:50 AM Analysis of Consumer Consideration Factors on Moderated Purchase Decisions in Online Shopping By Consumer Trust (St…

https://jurnal.stiesultanagung.ac.id/index.php/strategic/article/view/18 7/7

http://pkp.sfu.ca/ojs

